I Want That 

Study Guide

Chapters 1-5
1. Like Putnam in Bowling Alone, Hine presents in his introduction an overview of how he will build his thesis. “This book is about the passions that make people shoppers, and how these impulses have changed the world, from prehistoric times to the age of the internet.” (xvi) Each of the chapter themes is based on what Hine takes as the primary forces that drive shoppers. Look over the chapter headings, and respond with your personal connection to each in relation to shopping. Are there any other forces that you personally relate to shopping?

2. What are some examples of people in history being powerful because they possessed things? How about people possessing things because they were powerful? (8--)

3. What does Hine mean when he says that gifts are almost always a “Trojan horse”? What are some of the complications involved in giving and receiving gifts? (11) How are gifts a symbol of relationships and their value?

4. Putnam uses the example of SUVs as a luxury product that is potentially so harmful to the majority that one’s ability to even acquire it should be limited. In your opinion, should there be constraints placed on your ability to choose certain goods? Why? Who should best figure out what should and shouldn’t be bought? 

5. How is shopping an expression of power—in our home, community, country, world?

6. On page 27-28, Hine makes statements about women’s relationship to shopping. What evidence does he cite to support his assertions? Do you find the statements convincing or not?

7. What does Hine have to say about the hunter/gatherer theory of gender roles in relation to shopping? (29-34)

8. Hine says that people shop in large part to fulfill their responsibilities to others. Women enjoy shopping more than men, he says, not because they are more frivolous, less concerned about money and overly interested in hair-care products, but because in shopping women come closer to their primal, caretaking role—they nurture through shopping. What behaviors and activities did shopping replace? Do you agree with his conclusions? Why or why not?

9. How is shopping a ritual of sacrifice, according to Hine? Do you agree?

10. In what ways do marketplaces help build “social capital” in a society? How do the social capital aspects discourage the economic aspects? (ch. 3)

11. How have the social aspects of shopping evolved as the marketplace has changed since its inception? (59-62)

12. “By the choices you make—your shoes, your food, your furnishings—you tell the world who you are.” (66) How is what you wear an effort to fit in? How is it an effort to stand out? 

13. Why did governments attempt to restrict the quantity and quality of goods that people in various strata of society could consume? (81-85) Are shopping and social roles still related?

14.  In what ways does advertising manufacture insecurity? (89-91)

15. Are you more convinced by the argument that people became consumers as a result of industrialization, or that consumption was the catalyst for industrialization? Use examples from the book and from your own understanding of history to support your answer.

16. How does fashion express who we are? Help us discover who we are? Help us become what we aspire to be?

17. How are the social classes both maintained and threatened through consumption? (98-100)

18. How are contemporary buying habits different from earlier generations in terms of the desire to fit in? What are the cultural differences? (100-102)

19. How is denying fashion a fashion statement in itself? Examples? Ask a few of your Greener schoolmates to react to that question and record their answers.

20. Why is uncertainty such an important element of the consumer world?

21. In what ways is shopping a responsibility? In what ways is it a freedom? Cite examples from the text and from your own life to support your answer.

