I Want That

Study Guide, chapter 6-9

1. Have you ever received attention in a store similar to that in the story Hine relates on pp. 117-8? What level of interaction do you like to have with store clerks and salespeople? Do you choose to shop at certain stores because of this preference? Which ones and how do the staff interact with you? Have you ever chosen to not shop at a store because of how you were treated?

2. Do you agree with the conclusions that Hine draws about the usefulness of the attention the woman receives in the story he quotes?

3. Write three questions of your own about the social history that Hine presents in “The Rise of the Woman Shopper” section that begins on page 119. What facts do you question? Where would you likely find the answers?

4. What are some of the fashions and trends that Victorian merchants conceived of to create a demand for their goods?

5. What were the defining characteristics among French, British and American stores in the Victorian era? Which were the most similar? Why?

6. How did having fixed price, marked goods increase the number of shoppers? (130-132)

7. Why did the training of salesclerks evolve towards having them become more and more impersonal and interact less with their customers? (134-7)

8. What is the relationship of the creation of museums (as opposed to palaces and churches as collections of objects) to defining and educating the public about taste in society? (146-8)

9. What paradox is inherent in the rebellion against the tyranny of fashion? (150)

10. Can you think of any contemporary parallels to the philosophy at the core of Liberty’s Arts and Crafts movement? (152)

11. What philosophy are Real Simple and Martha Stewart selling? Where does Hine trace its roots to?

12. Summarize social thinker Veblen’s theory of conspicuous consumption.

13. What happened to the “mass market” of the 40s and 50s during the 60s and 70s (and into the present)? How does Hine explain the shift?

14. What are some of the techniques that marketers use today? What technologies have helped this evolution occur?

15. Why is Christmas such an important holiday economically?

16. What relationships does Hine draw between Christmas and the formation of social capital? (169-171)

17. How does the evolution of Christmas as a celebration of the birth of Jesus emphasizing the nuclear family related to the industrial revolution and its impact on the changing role of the family? (174-178)

18. Do you see Santa as merely a commercial figure or as an icon worth defending? Describe why, using references from the text to support your view.

19. What are the reasons Hine gives for shopping (and selling) not being the time-consuming art that they used to be? (187-89)

20. Do you prefer shopping in big box stores -- Home Depot, Wal-Mart, Target – over malls, or vice versa? Why? 

21. What market forces encouraged the growth of brand marketing? Do you shop for particular brands? In what products? Why these and not others?

22. Why does Hine say WebHouse was a psychologically stupid shopping concept? (205-6)

23. Does Hine’s vision of the future of shopping jibe with your sense of how you and your peers view shopping and its related baggage (no pun intended)? How? How not?

