Waste and Want:  The Business and Psychology of Consumption

STUFF research assignment

Fall 2004

This assignment is designed to help you visualize what happens around the world in order to create a product.  It will also give you an opportunity to meet our program librarian, Sarah Pedersen, to become familiar with basic research techniques, to learn your way around the Evergreen library, and to get to know a few fellow students.  We also hope you will have fun with it.

Step I (Tuesday, 9/28):  On your own, make a written inventory of all the “stuff” you have in your possession right now.  The list needn’t be exhaustive; you could limit it to ten or twenty items.

Step II (Tuesday, 9/28):  Get into a small group of five students.  Introduce yourselves and then share your personal inventories.  As a group, decide on one item that the group will research over the next four weeks.  Make sure the item you select is of interest to the group as a whole and that you think it will lend itself well to the kind of research we are asking for.  You might choose a couple of alternate items, as well

Then, look at the list below and each of you should choose a different area to research.  While we would like for you to research all of the general areas listed below, you might find that specific questions do not fit your product well.  You may also find that you would like to research other, more pertinent questions within those areas.  You should create a concept map that will more completely outline your particular product and questions that are important to your group.

· Location:  Where was the item produced?  How is it distributed from its point of production to its final point of retail?   How many links are there in the value chain?  Where is it retailed?  

· Environment:  What resources went into the production of this item?  What environmental impacts are typical of this production process (are there by-products and if so, are they hazardous)?

· Labor/Profitability:  Who makes this product?  What is their vision/mission statement?  What other products do they make?  How profitable is this product for all concerned:  the community, the employees (laborers, managers, CEOs), and investors?  How are the workers who produce this item compensated?  What kind of benefits do they receive?  How many hours per day/ week/year do they work?

· Psychology/Culture:  What makes someone want this product? What might this product say about this person?  Does advertising create a need for this product or is the need already there?  How is culture affected by the production, distribution, sale, and use of this item?  

· Impact of the product:  How many generations of this product have there been?  How long will this product last?  When it is broken, can it be repaired?  What happens to it when it dies?

Step III (9/28-9/30):  Read pages 1-12 of Stuff to get an idea of the complexities involved in this research.  Then, look over the “Notes and Sources” section of Stuff beginning on page 77 of the text.  What are the types of sources that the authors relied on to inform their research?  Make a list of the kinds of sources you think will be useful to you in your own research.  Bring this list with you to the library orientation.

Step IV (9/30 -10/14):  On your own, research your assigned item.  We will help you get ready by providing a library orientation Week 1 with Sarah Pedersen.  Please make sure to keep track of your research and include it in your portfolio at the end of the quarter.  Be prepared to report your findings to your small group and then, as a small group, to prepare a poster presentation for the whole program.

Step V (Thursday, 10/14):  Attend the poster presentation workshop.

Step VI (Thursday, 10/21):  Poster Presentations!

