
Legacy of the American Dream


Fall Quarter 2005


Writing Workshop

13 October 2005

I. Kinds of writing

I. Seminar papers – getting at the main idea of a book

I. Research paper – coming up soon

I. Introduction to a problem (framing and scope)

I. Information and evidence

I. Analysis and discussion

I. Conclusions and recommendations

I. An oral statement, for PodCasting.  So, what’s PodCasting?

I. Written statement, to be read

I. Record the reading and make into digital file for computer

I. Edit the recording on the computer

I. Change the computer file into MP3 or other audio format

I. Place the properly formatted file on a web page

I. File can be downloaded and listened to on a computer or a personal music/audio device like and iPod (and hence the name “PodCast”)

II. The PodCasting assignment: take one of your seminar papers or a field trip report and rework it into a written statement suitable for PodCasting.  You will work (in week 6) to learn how to record, edit, format, and prepare your audio file for placing on the Legacy web page, where it will be available for all the world to hear.  It should be in the 1 - 3 minute length when read.  Your seminar instructor will serve on editor-in-chief to determine when the file is ready to go “public” on the web.  You want your piece to be accurate, informative, and interesting.  You’ll turn in your written script as well as the audio file, date to be announced later.  By the end of the quarter, your parents, siblings, cousins, spouses, friends, and anybody in the world can hear something about what you learned!

III. Things to think about as you write your statement (with many thanks to Mervin Block, Writing Broadcast News–Shorter, Sharper, Stronger (Chicago: Bonus Books, Inc., 1997), pp.32 - 50; Block has written for ABC, CBS, and NBC).

III. Think first!!! (Remember PAM???)

III. Take your original text (likely rewritten and expanded if you use a seminar paper as a starting point) and mark the key facts you want to convey.

III. Think again!!!  (Right! PAM!)

III. Write the way you talk.  Remember, your audience can’t read your script, they can only hear it.  And they only get one chance.

III. Start strong, avoid wordy warmups.

III. Attribution before assertion: use “Olympia City Council member Sally Jones calls for reduction in toxic purchases for the City,” NOT “Toxic substances should be purchased in smaller amounts by the City of Olympia, states Council member Sally Jones.”

III. Subject-verb-object, with one idea per sentence.  Verb very close to subject helps listener.  Use strong muscular verbs and avoid “to be” forms.

III. Humanize your story; audio statements, especially short ones, have difficulty conveying difficult abstractions.

III. Action verbs, active voice.  “Chemical companies launched a recall campaign against Councilwoman Jones today” is better than “A recall campaign is now in place by the chemical companies against Councilwoman Jones.”

(See Block’s book on reserve in the Library if you’d like to read more of his very helpful suggestions.)

IV. For today

IV. You have decided it’s essential to get the word out abut Paul Starr’s book

IV. Form into groups of 3

IV. Read the transcript of the NPR piece on spotted owls; match up the advice in III above to the attributes of the piece.

IV. For a general audience: each group work on how to write a good leading sentence and 1-2 following sentences to tell the story about one of the following

IV. Pp 74-75: the writing of the First Amendment

IV. Pp 87-88: the passage of the Post Office Act of 1792

IV. Pp 115-116: the passage in 1790 of the copyright law

IV. Pp 123-126: the decline in newspaper prices in 1830s and 1840s

IV. Be prepared to read your opening statement in last part of class.

IV. Each group turn in their draft script at end of class.

